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All things are engaged in writing their All things are engaged in writing their 
history.... history.... 
Not a foot steps into the snow, or along the Not a foot steps into the snow, or along the 
ground, but prints in characters more or less ground, but prints in characters more or less 
lasting, a map of its march.   The ground is lasting, a map of its march.   The ground is 
all memoranda and signatures; and every all memoranda and signatures; and every 
object covered with hints.  object covered with hints.  
In nature this self registration is incessant. In nature this self registration is incessant. 

Ralph Waldo Emerson 1850

Our Land is a collaboration 
between protected landscapes, 
businesses & private sector partner 
responsibletravel.com to develop 
and promote sustainable rural 
tourism.

www.our-land.co.uk provides a 
national platform for Protected 
Landscapes & is the leading place 
online for a visitor to find a locally 
distinctive rural holiday in a 
collection dedicated to National 
Parks & AONB’s. 



““There is a powerful, There is a powerful, 
resurgent interest resurgent interest 
in rein re--discovering discovering 

natural and cultural natural and cultural 
BritainBritain””

BBCBBC’’s Kate Humbles Kate Humble

Our Land’s story:

1.  9 Protected 
Landscapes in SE 
England gained  fund 
of £1 million from 
RDPE administered 
through DEFRA to 
promote & develop 
rural responsible 
tourism

2.  Tendered for private  
sector partner:     
responsibletravel.com
Project to be self   
financing beyond 
funding period (post 
March 2014)

3. Created a name to 
complement the
Protected Landscape
brands. Launched web 
platform Oct 2011

4.   Ultimate goal is to be 
able to represent and 
market all UK 
Protected Landscapes



Our Land aims and objectives
Project aim
• To create a place where protected area brands can collectively 

promote responsible/sustainable tourism by developing and 
promoting a range of protected landscape focused short breaks and 
holidays to visitors. 

Core objectives

1. Manage positive change within the tourism sector to the benefit of 
the environment, culture and heritage of the protected landscapes.

2. Increase visitors’ enjoyment and knowledge of the special character, 
quality and biodiversity of the protected landscapes.

3. Benefit the local rural economy and services by developing innovative, 
sustainable tourism businesses, increasing visitor spend and 
occupancy levels and retaining visitor spend in the local economy.

4. Contribute to the growth in sustainable tourism by developing and 
promoting more sustainable tourism opportunities within the 
protected landscapes.

Vision Vision 
Where a visitor Where a visitor 
makes a conscious makes a conscious 
(or even second (or even second 
nature) connection nature) connection 
between their  between their  
experience & the experience & the 
landscape*landscape*

The MissionThe Mission
Discover and share the Discover and share the 
conservation stories of conservation stories of 
the landscape via;the landscape via;
-- National promotion to National promotion to 
visitorsvisitors
-- Local development of Local development of 
tourism businessestourism businesses
-- Commercial Commercial 
sustainabilitysustainability
-- Collaboration between Collaboration between 
public & private sectorpublic & private sector



23 business 
networking & 

development days 
held & attended 

by 120+ 
business reps

20 business 
networking, 
training & 

development 
days planned  

this year

900+
tourism businesses 

representing

1000+
experiences,

places to stay & 
things to do

20,000+
bed nights
generated

Achievements to date

20+ 
marketing partners
national & regional
media coverage

½ m
combined visitor 

database
12,000 Our Land 
visitor database

370,000
unique web 

visitors*
*including 

responsible 
travel.com

5200
Facebook

& 900 Twitter 
followers



And in the High Weald
92

tourism businesses
74 accommodation
17 activity providers

1 tour operator
representing

116
experiences

1270
bed nights
generated

2 business 
networking, training 
& development days 

held last year &

5 planned this year



Events programme

*Historic Farmsteads at Finchcocks
*Is Your Page Sitting Pretty?  at Scotney Castle
*Activities Taster Day  at Ashdown Forest 
*Not Enough Beds Filled in My Inn at Wakehurst Place
*Stepping Out from the Doorstep TBC 
*Are You on You Tube Flimwell
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Our Land not only promotes rural tourism 

but works in partnership with Protected 

Landscapes to develop & strengthen rural 

tourism & aims to work in collaboration with 

local partners & DMO’s.  

Our Land partners with…

• Protected Landscapes

• Membership organisations

• Tourist Boards & DMO’s

• Commercial companies

• Local enterprises

• Charities

• Local businesses

Our Land partners 

Conversations with more …Conversations with more Conversations with more ……

Our Land partners and supportersOur Land partners and supportersOur Land partners and supporters

Joint campaigns, partner pages, site/product pages, 
blogs, reciprocal links, joint product development 
/ awareness raising events…



•3000+ entries
•Over 50 % of entrants opted-in to 
partner databases 
•50% open rate of co-branded emails
•Reciprocal database marketing -
dedicated co-branded Ezine sent 
weekly 150,000+ recipients
•Featured in Protected Landscapes 
marketing – on and offline
•Extensively promoted through 
both parties’ social media 

Collaborative competitions -
e.g. OS & Visit Kent
Collaborative competitions -
e.g. OS & Visit Kent

Working in partnership
Collaborative marketing – e.g. with 
RSPB – currently focusing on 
Futurescapes and now national 
communications 
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Working in partnership

March 2013 - joint competition 
with Wild Things Publishing & 
Wild Swimming, featuring the 
High Weald AONB

Snapshot:
2000 Competition entrants
1200 new Facebook likes
1177 Database growth
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Our Land & Virgin Balloon Flights

• Our Land joins Virgin Balloon Flights Love Our 
Landscape campaign to raise £10,000 working with;

• Wildlife Trusts
• Woodland Trust
• Princes Countryside Fund

•Our Land provides one of ten Virgin raffle prizes 
distributed to database of 80,000+ visitors

• Our Land ‘things to see & do’ mapped on Virgin 
Balloon Flights’ ‘Love our Landscape’ interactive 
campaign map

Working in partnership



The future beyond RDPE
Transition 
•Commitment from 
responsibletravel.com & SCC
•On-going marketing activities & 
partnership development
•Establishing independent legal entity
•Identifying management structure
•Protected landscape brand 
ownership & engagement
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Future income streams 
•Page upgrades
•Membership & commissions 
•Sponsorship
•Marketing partnerships
•Local project support 
•Grant applications
•And potentially advertising 

Future income streams 
•Page upgrades
•Membership & commissions 
•Sponsorship
•Marketing partnerships
•Local project support 
•Grant applications
•And potentially advertising 

Exploring opportunities beyond 
the South East…
•Collaboration at heart – protected 
landscapes, local partnerships and 
businesses
•Shared platform for protected landscapes
•Working with Our Land marketing 
partners
•Our Land as the resource / delivery 
mechanism
•Meeting management plan objectives
•Growth via quality, authentic, value added 
experiences
•Making more of assets such as walking, 
cycling, adventure, sports, F&D, wildlife, 
history, culture
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FREE starter option – limited offer
£2,500 – Intermediate option
£5,000 – Advanced option

Since March 2013 a further 13 
protected landscapes in England, 
Scotland and Northern Ireland have 
joined Our Land, bringing to overall 
total number of member landscapes 
to 21

Joining Our Land



Contact us

Sasha Chisholm
Project Manager
sasha@our-land.co.uk
01273 829 271
07568 107963

Sarah Loftus
Project Co-ordinator for the 
South East Protected 
Landscapes
sarah@our-land.co.uk
07581 122493

Our Land is funded for three years (2011-2014) with nearly £1million from the Rural 
Development Programme for England (RDPE),  which is administered through Defra. 

The host authority is the Surrey Hills Area of Outstanding Natural Beauty.
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